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Objectives

‘0 gain hands on experience in keyword research
‘0 analyze keywords based on search volume, competition, and intent.
0 create a keyword master list for SEO and content strategy
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Target Audience

Understanding Travelers’ Needs and Preferences

MakeMy Trip targets domestic and international travelers
iIncluding families, budget travelers, solo travelers, and corporate

professionals. The audience primarily looks for affordable flights,
hotel deals, and holiday packages.
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Target Audience Analysis

Understanding the travelers' needs and preferences

Audience Type Demographics Pain Points
Domestic & international travelers  Age: 18-35 years Cheap flight tickets
Budget travelers

Family vacation planners Location: India (Primary), Global Hotel deals
Corporate travelers (Secondary)

Easy travel booking
Income: Middle to high income Last-minute travel options
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Seed Keywords

Insights into Travel Keywords

Flight booking
Cheap flights

Hotel booking
Holiday packages
Train ticket booking
Travel deals
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Keyword Master List

MakeMy'Irip

Keyword Search Volume Competition Search Intent
Flight booking 500K High Transactional
Cheap flights 450K High Transactional
Hotel booking : T :

- ransactional
MakeMyTrip flights 400K en it ional
Holiday packages 300K Medium aVlgathﬂ.a
India 250K Medium Commercial
international flight 200K High Transactional

booking



Search Intent
Analysis

Most keywords fall under transactional and
commercial intent, indicating strong
booking-driven searches.

Competitor
Analysis

Major competitors include Goibibo, Yatra, and
Cleartrip. These competitors focus

heavily on high-volume keywords, leaving
opportunities in long-tail travel queries.

v Yatra

Cleartrip
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Target Audience

Healthline targets health-conscious individuals seeking reliable medical
Information, fitness advice, and wellness tips.

TARGET AUDIENCE
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Target Audience Analysis K

\§
Audience Type Demographics Pain Points
Health-conscious individuals Age: 18-60+ Reliable health information
Patients researching symptoms Global audience Symptom explanation
Sitness & nutrition seekers Diet & nutrition guidance

Gender: All
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Seed Keywords

Symptoms of diabetes
Weight loss tips
Healthy diet

Mental health

Anxiety symptoms
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Keyword Master List
Healthline

Keyword

Symptoms ot diabetes
Weight loss tips
Healthy diet plan
Anxiety symptoms
Fitness tips at home

Search Volume

550
500
420
380
200

A A A A A

Competition

High
High
High
High
Medium

>0 35 O 3 O

formational
formational
formational
formatipnal
formational

Search Intent




Search Intent
Analysis

The keywords are primarily informational,
focusing on educating users and building trust.

Competitor
Analysis

Key competitors include WebMD, Mayo Clinic,
and Medical News Today. Healthline can target
long-tail, condition-specific queries to gain
visibility.




Conclusion

This project demonstrates effective keyword
research strategies for two distinct

Industries. The keywords are prioritized based on
relevance, competition, and user intent, helping
build a strong SEO and content foundation.
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